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Table 6-33 Comparison of attitudes between each group
Group Attitudes 01

%
02
%

03
%

04
%

05
%

06
%

V1
%

V2
%

V3
%

V4
%

V5
%

V6
%

V8
%

Most Positive 1 3 1 3 0 6 4 2 2 4 1 3 4

Positive 24 14 26 10 18 19 17 13 21 23 12 28 25

1) Non Gaelic non
consumers

Most Positive/ Positive 25 17 27 13 18 25 21 15 23 27 13 31 29

Most Positive 11 9 13 8 11 5 23 17 15 14 10 17 15
Positive 23 18 39 23 16 22 31 27 29 31 25 30 35

3) Gaelic non
consumers

Most Positive/ Positive 34 27 48 31 27 27 54 44 44 45 35 47 50

Most Positive 9 7 15 12 10 5 20 14 12 15 6 10 10
Positive 39 35 39 29 25 45 31 28 33 42 23 47 43

2) Non Gaelic
consumers

Most Positive/ Positive 48 42 54 41 35 50 51 42 54 57 29 57 53

Most Positive 16 13 26 14 17 13 43 32 26 27 19 28 22
Positive 41 39 41 34 34 42 36 38 42 43 36 46 49

4) Gaelic
consumers

Most Positive/ Positive 57 51 67 48 51 55 21 70 68 71 55 74 71
Table 6-34 Key to Table 6-33
01 Regularity of Gaelic use in the local community V1 Regeneration of GLAC is essential for social development of own area
02 Regularity of Gaelic use in local families V2 Regeneration of GLAC is essential for economic development of own area
03 The attractiveness of the area to tourists V3 Dev. of GLAC is making an important contribution to self confidence in your own area
04 The attachment of local people to their community V4 Dev. of GLAC is increasing the attractiveness of area to tourists
05 The level of confidence within your local community V5 Dev. of GLAC is increasing the desire of Y.P. to live and work in their home area
06 The preference to purchase Gaelic goods V6 Dev of GLAC is broadening the range of employment possibilities which exist for people

locally
V8 Taking local and national factors into account I am optimistic about the future health and
development of the Gaelic language


